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HEAT GROUP PARTNERSHIP INFORMATION

* 61% of HEAT attendees are between the ages
of 25-54, while 81% are between the ages of 18-

54

» The HEAT ranks #2 among NBA teams (San
Antonio #1) in Hispanic attendance, Heat
attendees are 45% Hispanic

*The NBA voted the Miami HEAT #1 among all
NBA teams as having the Best In-Game
Promotions

» The HEAT is third in terms of popularity
among NBA fans

* Dwyane Wade earned a Gold Medal as the
leading scorer on the U.S. Men’s Basketball
Team at the 2008 Summer Olympics in Beijing
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» Dwyane Wade received 1st Team All-NBA honors for
the 2008-2009 season

* Michael Beasley and Mario Chalmers were voted to
the NBA's All-Rookie Team

* The HEAT have made the playoffs 11 out of 14
seasons since the arrival of HEAT President Pat Ril ey

» The HEAT dancers are the four-time reigning NBA
dance team of the year

» Dwyane Wade is the most popular NBA player
among teens

» The HEAT's 28-win improvement from 2007-2008 to
2008-2009 was the 7 " best single season
improvement in winning percentage in NBA history.
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MIAMI HEAT & NBA FANS

HEAT FANS

« HEAT attendees are 54% more likely than the
market overall to have $100,000 + annual
household income

* HEAT attendees are 38% more likely to spend
$500 + annually through the Internet than the
Miami market overall

* 519% of HEAT attendees have children in their
household under the age of 18

* 74% of HEAT attendees own their own home

* Monthly, HEAT.com averages 550,000 unique
visitors while delivering over 6.5 million pages

* HEAT.com is a “sticky” website — The
average visitor spends 6.5 minutes on
HEAT.com

* HEAT attendees are 58% more likely than the
market overall to own a home valued at
$500,000 or more.
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NBA FANS

* NBA arenas played on average to an 91% capacity cro  wd
during the 2008-2009 regular season; The HEAT playe d to 93%
capacity at home and 94% on the road

» Basketball is the most played team sport in the USA with 38.7
million participants

* The median income of NBA fans is $61,000

» 85% of NBA fans are more likely to purchase the pro  duct of
an NBA sponsor than the product of a non-sponsor.

* NBA fans are 50% more likely to have $100,000+ indi  vidual
employment income than the American market overall.

» Dwyane Wade is 3 "™ most liked active male athlete in team
sports, and the most like among teens.

* Loyalty to Sponsors - Percentage of fans who agreet  hata
company who sponsors a sport they follow, “makes yo u want
to buy that company’s product”:

NBA FANS 10, NN
NASCAR Fans 32% _
NFL FANS 29% _

MLB FANS
NHL FANS
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HEAT FAN DEMOGRAPHICS

HEAT FANS GENDER BREAKDOWN MIAMI HEAT SEASON TICKET HOLDERS

male  seoo [ GEOGRAPHIC BREAKDOWN
Female  42v [N viami-Dade 64% [

Palm Beach 7% -
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HEAT/MIAMI & HISPANIC MARKET

HISPANICS & HEAT CUSTOMERS

» The HEAT ranks #2 among NBA teams in * Hispanic buying power in South Florida
Hispanic attendance - 45% represents $26.4 billion
» Miami has the NBA's third-largest Hispanic * 50% of Hispanic teens play organized
fan base (1.7 million people) behind Los basketball, 44% play soccer, 40% football and
Angeles and New York 38% baseball
» Miami-Dade County is the 2nd largest » Miami-Dade County is home to 20% of the top
Hispanic County in the U.S. (1.29 million) 500 Hispanic-owned businesses

« Ethnic Make-up of Hispanic HEAT Fans * 12% of visitors to NBA.com are Hispanic, #1

among major U.S. sports league websites

Cuban 44% _ * Hispanics are 24% more likely than the

general population to be NBA fans
South American  18% _ .
° » South Florida serves as a base for more than
Central American 1,300 multinational companies

* Hispanics make up 13% of NBA fans in the
Puerto Rican country

* 60% of Hispanics 12+ years old are interested
in the NBA.

* 18% of adult Hispanics played basketball last
year. Only soccer had more participation (21%).
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AMERICANAIRLINES ARENA

* 19,600 — Seating capacity for Miami HEAT » Approximately 120 events per year:
Basketbal » 25+ Family Shows

. 18,_000 - Capacity for Concerts (270 « 20+ Concerts

configuration)

« 6,000 — Capacity for the Waterfront Theater * 43+ HEAT games

» 20+ Other events (corporate outings, festivals,

* 1.5 million — AmericanAirlines Arena .
religious, etc.)

attendance from July 2008 - June 2009
» 10+ Other sporting events (ex. Harlem
Globetrotters)

* For the first quarter of 2009, AmericanAirlines
Arena ranked as the 3rd busiest arena in the
United States according to pollstar
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AMERICANAIRLINES ARENA EVENTS

The AmericanAirlines Arena, located in Downtown Mia ~ mi, overlooks the glistening waters of Biscayne
Bay. The Arena is filled with excitement throughout the year as home to the 2006 NBA Champions, the
Miami HEAT! Below is a sampling of other AmericanA  irlines Arena Events.

December 14 t — Lil Wayne: | Am Music

Jan. 8t -19t — Ringling Bros. and Barnum & Bailey
February 11 " — NE-YO Years of the Gentleman
February 12 t — Gipsy Kings

February 14 t — Julio Iglesias

February 27 t — T.I. & Friends

March 1st — Harlem Globetrotters 2009 World Tour
March 7t — Britney Spears 2009 World Tour

March 20t — 22nd — NCAA Men’s Basketball

April 1 st — Disney on Ice Presents A World of Fantasy
April 10  — Coupe de la Ligue

June 6t — Willy Chirino

June 13% — Sesame Street Live Presents

Lil Wayne: | Am Music —
December 14t
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Ringling Bros. and Barnum &
Bailey — January 8th-19th
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July 12 th — The Summer Groove All-Star Basketball Game
July 14 t — WWE Presents Smackdown/ECW
July 30 " — Ricardo Arjona

July 31 st - Maxwell

August 4  — Green Day

September 2 "d — Britney Spears

September 4 th — Marco Antonio Solis
September 12 th — Gilberto Santa Rosa
September 17 " — Wisin & Yandel

September 23 1 - 27t — Disney On Ice
October 3 @ — The Killers

October 24 th — Marc Anthony

December 2 nd — Walmart presents Miley Cyrus

Julio Iglesias — February 14t

Disney on Ice— April 18t
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ARENA ADVERTISING/SINGAGE

* 360 LED FASCIA RING

* CORNER STAT BOARDS
* ARENA BANNERS

* TUNNEL SIGNAGE

MEDICA

« ENTITLEMENT AREAS HEALTFCAR

a73 » medicaplans<©
1800517
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MIAMI HEAT SIGNAGE

* COURTSIDE SIGNAGE

* POLE PAD ADVERTISING

* HEAT TV REPLAY WIPES

* HEAT TV STAT/CLOCK SPONSOR

* SCOREBOARD LED/IDENTIFICATION




MIAMIMEDIAMESH

MiamiMediaMesh is a revolutionary, state-of-the-art
product that integrates digital imagery and colors
spectacular visual display. Through this special
construction, LED strips are interwoven creating th

new
into a

e ability

to display all forms of digital imagery. The HEAT Group will

use this incredible technology to communicate and e
our partner’s presence in South Florida.

* 3,375 square feet

» Covers 12 arena window panes

* Has the ability to broadcast messages outside of th
Arena where it will be seen by more than 65,000
vehicles per day on Biscayne Boulevard

» AA Arena averages 1.4 million attendees per year
* Port of Miami receives 3.8 Million people per year
* Full motion video / graphic capabilities

» 70% transparency from inside the AA Arena window

* Partners shall receive a minimum of twenty (20)
minutes of advertising each day

nhance




CONCOURSE OPPORTUNITIES

* HIGH IMPACT WALL SPECTACTULARS

* Q REFELCTION MIRRORS (RESTROOM)
* KIOSK DISPLAY
* CONCOURSE TELEVISIONS




PRINT OPPORTUNITIES

* POCKET SCHEDULES

» TIPOFF MAGAZINE (FREE TO FANS EACH
HOME GAME

* HEAT YEARBOOK
* CUP HOLDER INSERTS




INTERNET/EMAIL MARKETING

www.HEAT.com

* BANNERS, PROMOTIONS, FEATURES, PAGE
SPONSORSHIPS, PRE-ROLL ADVERTISING

* E-MAIL MARKETING

www.AAARENA.com




PROMOTIONS

* ON COURT PROMOTIONS

« SCOREBOARD PROMOTIONS

* CUSTOMIZED RETAIL PROMOTION

* RIGHTS TO HEAT LOGO

* SAMPLING/COUPONS

* PREMIUM ITEMS

* ENTERTAINMENT TEAM APPEARENCES
* VEHICLE DISPLAY




HEAT RADIO BROADCASTS

ALL HEAT GAMES ARE BROADCAST ON
ENGLISH AND SPANISH RADIO

- 82 REGULAR SEASON BROADCASTS

« (0:30) AND (0:60) SECOND COMMERCIALS
« LIVE MENTIONS

« BILLBOARDS

« SPECIAL FEATURES




HOSPITALITY

« CENTER COURT SUITES

* LOGE SUITES

* FLAGSHIP SEATS

* DEWAR'S 12 CLUBHOUSE
* SEASON TICKETS

* INDIVIDUAL SUITE NIGHTS

* AMERICANAIRLINES ARENA BOARDROOM
NIGHTS




COMMUNITY RELATIONS

* HEAT ACADEMY

* HEAT FAMILY FESTIVAL

* HEAT GOLF TOURNAMENT
* LEARN TO SWIM

* LEARN AND PLAY CENTERS
* HEAT WHEELS




MIAMI HEAT AND THE AMERICANAIRLINES ARENA

CORPORATE PARTNERSHIP OVERVIEW

For More Information Please Contact:
Chris Maragno

VP, Corporate Partnerships
786-777-4212

cmaragno@heat.com



